Personal Branding for a Global Person
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Personal Branding for a Global Person

Tohoku University TGL Program
Lecture Series on Global Leadership

What are the external and internal factors necessary Outline
to become a global person? What are your attractions . .
and how can you find, refine and shine them? 1.lce breakmg session

In this lecture, we will welcome Mr. Shuichiro 2.Personal Branding for a
Ueyama, who has built a network of contacts with

global corporations and international political Global Person (LECtUtre by

leaders, and will focus on the importance of personal \Y r.Ueyama)
branding for global leadership. The discussion part . .

will help a diverse group of participating students 3. DISCUSSI.On
develop their ability to interact internationally. 4.Conclusion

Instructor 1945 Born in Shizuoka-Prefecture in Japan.

Mr. Shuichiro U eyama 1969 Graduated from Hitotsubashi University, Tokyo,

Japan with Commerce major.
1987 Attended the Stanford Executive Program at

Stanford Business School

1969 Joined Sony; Marketing Manager at Sony UK and
deputy general manager of Advertising Division at Sony
HQ. Branded the Sony Walkman worldwide.

1983 Established Ueyama & Associates, Inc and has done
international business consulting, writing, translation,
lectures, production of TV commercials, hosting of
many TV programs etc. Has represented ex-Prime
Minister of Great Britain, Margaret Thatcher in Japan.
Has published 47 books including the translation of
“Losing My Virginity”(Richard Branson’s
autobiography).

2013~He lectures at his alma mater, Hitotsubashi University

in Tokyo on Global Business and at various
corporations.

Friday, September 25, 18:00-19:30
Held Online (Zoom)

Please register from the QR code on the right. (Deadline:
August 10) We will inform details to those registered.

Projected by TGL Community Ambassador (TGLCA)
HP Twitter
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