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8gyr55 This course focuses on the history of popular culture in modern and contemporary Japan (from Edo to the early 2000s): its main media forms,
éec ves genres, and practices. It aims to describe multiple phenomena that have shaped cultural production and consumption patterns in Japan, as well
gn as various media and artifacts that are now known worldwide. Beyond the main topic of the course, described above, students will get a better
Sourse grasp of popular culture in general and understand the main principles of its development. The assignments introducing various samples of
(*yn%pe‘.ls academic writing on the Japanese popular culture will allow students to discover new lines of inquiry potentially applicable in their postgraduate
g E’]&m%) research.
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By the end of the course, students should be able to:
Learning 1) Describe the overall history of popular culture in Japan from the Edo period to the early 2000s.
Goals 2) Explain how historical circumstances, technological developments, and social changes came together to give life to new forms of
(FED entertainment media, genres, professions, and creative industries.
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2) Recognize specific features of Japanese media and consumer behavior, but also find analogs and parallels in other countries where possible;
use this understanding of the specific and the common to discern world-wide trends in popular culture.

The course will be conducted in English, however supplementary reading may include materials in Japanese.

Introduction: Various cultures — popular culture

Proto—popular culture in Edo period I: Yokai and hayarigami

Proto—popular culture in Edo period II: Life and entertainment in cities and in the countryside
Proto—popular culture in Edo period III: Play and liminal spaces, traveling
The Taisho period: Urbanization, westernization, new forms of entertainment
Mid-term test

After the World War II: From the occupation into the tumultuous 60s

The affluent 70s: The arrival of kawaii culture

Many faces of ‘kyara’

10. A brief history of Japanese TV

11. Idols, celebrities, and promotional agencies: Tarento

12. Idols, celebrities, and promotional agencies: Idols

13. Proliferation of otaku hobbies at the turn of the century

14. Final test

15. Review of test results and closing notes
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(the lecture content may be subject to change)
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The course will be conducted in English, however supplementary reading may include materials in Japanese.

1. Introduction: Various cultures — popular culture
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. Proto—popular culture in Edo period I: Yokai and hayarigami

. Proto—popular culture in Edo period II: Life and entertainment in cities and in the countryside
Proto—popular culture in Edo period III: Play and liminal spaces, traveling
The Taisho period: Urbanization, westernization, new forms of entertainment
Mid-term test

After the World War II: From the occupation into the tumultuous 60s

. The affluent 70s: The arrival of kawaii culture

. Many faces of ‘kyara’

10. A brief history of Japanese TV

11. Idols, celebrities, and promotional agencies: Tarento

12. Idols, celebrities, and promotional agencies: Idols

13. Proliferation of otaku hobbies at the turn of the century

14. Final test

15. Review of test results and closing notes
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Attendance — 20%, assignments — 35%, tests — 35%, work in class — 10%
If you have to be absent from class, you must notify the lecturer in advance.

DEGEEENERTT 5,

No textbook will be required as readings will be provided by the instructor.

ZEERMSL | Students are required to read the materials provided to them by the lecturer and complete corresponding assignments before class.
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Students are also encouraged to actively draw examples and cases from their own experience of popular culture within and outside Japan.

If you have any questions regarding the course, feel free to contact me via the following email:
olga.s kopilova@gmail.com
You can also find me in my office on Mon.~Fri. 8:30 am—17.30 pm.




